THE STATE

OF

F

or Millennials graduating and entering the workforce, a world
of new challenges awaits. Amidst all the uncertainty, we’re
conﬁdent about one thing: Millennials aren’t taking the easy way
out. They’re forging new paths – tackling grad school, starting
small businesses and embracing technologies that can help them
along the way. TheMintGrad.org takes a look at what makes this
generation uniquely inspiring.

Who are Millennials or Gen Y? Tech-addicted, trend-setting,
educated, ambitious and socially conscious 18-34 year olds.

THE BIG
PICTURE

75%

2/3

see
themselves as authentic
and are not willing to
compromise their family
and personal values.

They’re the most
ethnically and racially
diverse generation
in US history.

Nearly
hold bachelor degrees.
[Millennial Branding / PayScale]

[Bentley University's Center
For Women And Business]

[Pew Research]

84%

say making
a positive diﬀerence in the
world is more important than
professional recognition.

92
%
think success should be

81%

about more than proﬁt.

have donated money,
goods or services.

[Deloitte]

[Walden University and Harris Interactive]

[Bentley University's Center
For Women And Business]

66%

ove r

Their love for
technology is
related to their
social values —

own
smartphones
[Pew Research]

%

70

of Millennials feel
technology creates
more opportunities
for all. [Telefonica]

Thanks in part to an unpredictable economy, Millennials are
ﬂexible, independent and entrepreneurial when it comes to
their careers.

MILLENNIALS
AT WORK

JOBS
Median salary:

8 in 10

$39,700

16%

[Millennial Branding / PayScale]

Unemployment rate
for Millennials.

Millennials think ﬁnding
a job is harder now than
it was for their parents.
[Pew Research]

[Generation Opportunity]

Only

as compared to
more
than
of Gen X – and
their average 2-year
employment tenure
shows it. [Pew Research]

30
%
consider

half

their current
job a career

half

More
than
want to
start their own business
or have already done so.
[Kauﬀman Foundation]

MILLENNIALS
AT PLAY

This generation lives in the moment – and on the internet.

50
%
of Millennials

2/5

say they travel
for leisure,

of Millennials
say they couldn’t
go more than 10
minutes without
checking social media, and more than
half wouldn’t work for a company (56%)
that bans social media. [Millennial Branding / PayScale]

65%

of Millennials
say losing their phone or
computer would have a
greater negative impact
on their daily routine than
losing their car. [Zipcar]

10%

10
5

70%

of
Millennial women
consider shopping a
form of entertainment.
[Urban Land Institute]

A unique hybrid of spenders and savers.

By 2018, Millennials’
spending power
will hit

$3.9

trillion
topping their parents’
generation. [Oracle]

43% of Millennials

described themselves as
“conservative” investors.
[Accenture]

Gen Y
Boomers

In 2010,

66%

16%
14%

15

[PGAV Destinations Study 2011]

[Edelman]

Millennials

24%

20

generations.

How often
Millennials eat out
each week on average.

[Cogent Research]

25

30
%
in prior

4x

MILLENNIALS
AND MONEY

Gen Y
is nearly
of all
aﬄuent investors
in the U.S.

compared
to just

46%

of teens with
a job said they
were saving
for college.

0

Those who identiﬁed
themselves as the most
self-controlled savers.

of adults say
they did the
same in their
teenage years.
[TD Ameritrade]

[Northwestern Mutual]

MILLENNIALS
AND THE FUTURE

Debt and economic ups and downs have kept Gen-Y’s
idealism somewhat in check. Behind those Twitter and
Instagram handles, this generation has some real
concerns about the future.

$12,700

$1 trillion

= credit card and other
debt for average Gen Y
student. [The Daily Beast]

= collective Gen-Y
student debt. [Bloomberg]

40% of

Millennials say their
stress is on the rise.
[American Psychological Association]

$

20% of Millennials 63% of Millennials
have postponed getting
married because of the
unstable economy.

know someone who has
had to move back home
because of the economy.

[Pew Social Trends]

[Pew Social Trends]

Millennials who expected
to ﬁnd an established job
in their chosen ﬁeld by
this point
in their lives.

71%

50%

do not
believe that Social
Security will exist
when they reach their
retirement age.
[iOme Measure of Millennials]
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18%

Only
are
conﬁdent they will
have enough money
to live comfortably
when they retire.
[PNC]

58%

feel they
are behind where they
expected to be in terms
of ﬁnancial success.
[PNC]
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